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Macroeconomics Indicator
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GDP growth (%YoY) 5,05 5.03 5.10
Inflation (%YoY) 261 157 220
Bl rate (% Year-end) 6.00 6.00 4.50
Rp/US$ (Average) 15,244 15,853 16,571
CA deficit (% of GDP) -0.1 -0.7 -15

Fiscal deficit (% of GDP) 1.65 2.3 2.8
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Purchasing Power in 4Q25: A gradual
recovery as job and income improve

m  Household consumption eased in 3Q25, but high-frequency data showed
signs of recovery toward quarter-end.

m  Sentimentimproved in early 4Q25, a positive sign, but consumers still face
some challenges i.e. higher loan repayment rate.

m  Better employment condition, ongoing fiscal stimulus, and higher business
confidence could sustain the purchasing power recovery.

Household spending slowed in 3Q25 but signs of recovery is emerging
Household consumption growth moderated to +4.89% yoy in 3Q25 (+4.97% in
2Q25), indicating a mild slowdown in spending momentum. However, high-
frequency indicators suggest an improvement toward quarter-end. In Sep25,
retail sales rose +3.7% yoy, while the PMI Manufacturing survey showed new
orders increasing for a second consecutive month. Big ticket items demand
also improved — 4W sales contraction narrowed to -15.1% yoy (May-Aug25
avg: -18.4% yoy) and 2W sales surged to +7.3% yoy. Residential house sales
contraction shrank while commercial property demand growth jumped to 3Y
high at 1% yoy. Moreover, durable goods purchases rose annually for the first
time since Jan25, signalling a gradual recovery in household demand.

Early 4Q25 data showed purchasing power recovery, albeit still held back
by loan repayment

In Oct25, Bank Indonesia’s data showed improvement, though momentum
remains uneven. Consumer confidence jumped to 121.2 (from 115.0 in
Sep25), supported by stronger sentiment in current income and durable goods
purchases. However, rising optimism has yet to fully translate into higher
spending. Loan repayment ratios continued to climb (3M rolling average:
11.2% - the highest since COVID), while savings rates also increased across
all expenditure groups for the first time this year, reducing disposable income
available for consumption. As a result, retail sales rose modestly by +4.3% yoy
(+3.7%/+3.9% in Sep25/3Q25). Other indicators showed a similar pattern: two-
wheeler sales accelerated to +8.4% yoy, while passenger car sales still
contracting but narrowed to -4.4% yoy, reflecting a gradual recovery in
purchasing power.

Labor market turnaround could sustain purchasing power recovery

The recovery may be sustained by two key factors: government stimulus and
improving employment conditions. Beyond government’s labor data, labor
market signals remain encouraging. (1) Bank Indonesia’s consumer survey
showed optimism on job availability turning positive for the first time since
May25. (2) Active job postings continued to rise, reaching a 2.5-year high
(~57K, 4W rolling average) according to Revelio data. (3) The Indonesia
Manufacturing PMI survey reported employment growth for the third straight
month, reflecting greater business confidence among manufacturers and a
healthier hiring outlook ahead.

Stronger YE25 sales expectation support 4Q25 consumption

The number of retailers expecting higher sales toward year-end reached its
highest level since the survey began (based on the next 3-month sales
expectation survey as of Sep25). This optimism, combined with improving job
conditions, provides a positive signal for spending momentum. Considering
these factors, we maintain our view that household consumption will grow c.+
5.05% yoy in 4Q25, bringing FY25 household consumption growth to 5.0% —
a tad higher than the past three years (FY22/23/24: +4.94%/+4.82%+4.94%

yoy).
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Fig. 1: Simulation on Household Consumption growth in 4Q25 Fig. 2: Consumer Confidence jumped in Oct25
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Fig. 3: Supported by higher sentiment toward Current Income and

Fig. 4: Current Job Availability has turned positive for the first time
Purchase of Durable Goods

since May25, but still uneven across expenditure groups
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Fig. 5: Despite the higher current income index, income usage for Fig. 6: Consumers seem to also increase their saving rate in

instalment payment continued to rise (highest since Covid) Oct25...
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Fig. 7: ...which resulted in lower income usage for consumption Fig. 8: Hence, the modest increase in retail sales compared to 3Q25
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Fig. 9: Number of retailers expecting higher YE sales reach ATH Fig. 10: Weekly Job Posting reach 2Y high
Index
180 75,000 4W rolling average
70,000
170 .
“].s 65000
160
60,000
150
55,000
140
50,000
130
45,000
120
40,000
110
35,000
100
- oI eLeeeee2g g i3I8 30,000
A& & £ SH s & LS s &2 L S s & L S s 2 LS s N N O MO M M M »m T T T T T T 00 0 0 w0
5328858 8852883588858233 333383 §933883334¢%%
X N S &2 2 3 3 8 2 0 23 2 82 p2 2 3 3 6
Sales Expectation for Next 3 Months e 3\ rolling average o w = < o w = < o w =<
Source: Bank Indonesia, Indo Premier Source: Revelio, CEIC, Indo Premier

Weekly Active Job Postin
Y 9 Jan Feb  Mar _Apr _May Jun  Jul _Aug Sep Ot Nov  Dec Jan Feb Mar Apr May Jun Jul _Aug Sep  Oct Nov  Dec Jan Feb Mar Apr May Jun Jul Aug Sep  Oct

s w1 a7
Miing sl 70 700 e0 s e s 4w Aot M s sw s 05 el 15008 o esz| 4m G0 a6 4@ 43 45wl 4 sm s
Usies a0 e e w0 2z ots o wi s sl salal o[ NS 21 st me 1t @2 s 4 14 14 125 16 13 M0 113 s 1

Agricullure, Foresty, ishing & Hunting

Constucton o 7e3 @8l @8 86 1 es el w6 @6 6 S0 67 S s% s e 711 T8 75 790 75 751 SiofN  se| 4l 55 % s 4% 58 o2 701
Manufacturing 7200 8094 7723 7730 6681 6300 6515 7591 7698 7770 5660 5854 5.052_ 5266 5990 6865 7206 6867 6621 7136 6014 5600 6079 72‘35- 8901 8596 8569 9457 8808
Wholesale Trade ZﬂGB- ZZH- 2137 1742 1530 1514 1222 1206 1133 1188 1271 1222 1‘133- 1477 1531 1774 1705 1803 1911 1620 1445 1468 1442 1585 1449 1395 1308 1342 1673 2061
Retal Trade o798 80 2769 288 278 23 2015 2119 1850 19% 1800 1739 16W| A0 A1 1518 1890 167 2100 2515 25 2471 28W 2403 2068 2225 20 2091 210 1963 1850 1957 2477 28%8
Transportation & Warehousing 1,390 1555 1371 1355 1399 1409 1,086 975 973 995 938 920 933_ 983 1342 1375 1334 1531 - 1637 1396 1445 1305 1434 1635 1505 1287 1390 1535 1,694
Information 10.720- 10.013_ 10854 8128 7744 6597 6200 5955 5736 6315 5732 5680 5621 6022 5975 6485 7673 7529 7676 7.213- 5649 5.749- 5752 6307 5843 5543 5886 7173 7935

Finance & Insurance 6171 B8 579 554 S0 47 4485 og 9691 34% 9955 5080 S0 333 Q0T 4% &M 924 363 403 g5 3% 45% 350, 383 330 aurc[ 3010 308 306 216 536

Real Esate Rental & Leasing e B e s a7 wn an i M9 M5 9 3 %7 % A0 471 56 4@ 516 519 M3 435 a6 34 47 427 1 35 32 460 544
| A28 12509 12229 1145 11421 8916 82 To IS8 702 7251 6679 SO 6801 6710 63 682 GE3 10516 8752 9482 10499 73| 6247 GrIS|BZE 6768 771 6207 624 611 8w 10187

Managementof Companies & Enterprises _ s 17 131_ u_ 8 79 108 125 147 158 140 144 185 194 188 188 62 79 %6 441 131 125 470 198
Administa i, s,ﬂm_ 7673 7594 6598 4759 4716 45177 4335 4151 3775 3271 3480 3840 6809 4927 5055 5416 4860 4787 4131 3122 2669 2642 ww_ 2807
Educatonal Senices 187 228 2035 214 2173 2022 13 1241 96611891838 GS1 620 | Ge2 @G 1014 1263 1718 1% 1918 1881 1946 1735 185 1221 1258 4% 1652

696
Professional, Scientifc, & Technical Senices. 13199
254

Healt Care & Social Assisance @0 e s 63 S5 41 40 se s sz 40 4 40 403 4 w7 120 12 1sos|LS06 18T 19 1206 e st 55 e 707
A, Entertainment, & Recreaton w0 o e w8 30 40 w0 Mg we @ 2 o oz 195 e 2s o7 %6 oz M o om 8 9 m 2
Aocommodaion & Food Senices 4474 4%03 G0BA| 706 GA2 50 5672 5206 5055 S0 582 S SOS A8 4709 4% 9420 9845 44T 4s00 AQRY 4coe| 3697 9228 4% 675 806 638 8E2%
Otnersenices. oo a0 @ w o oan o] 2s o1 25 o] w0lB8 a0 2 28 25 e 3 W W1 o aws w5 2 22 % 43 22 1 20
Publc Adminisiaton [0 e e 7w e o s w3 s 4@ 40 4B 400 42 s s st e 6@ 2 6 89 s T2 70 56 G0 S8 S S0 oM 79 %
Non-classifable Esiabiishments w7 o @@ v s 2 oz . MM 6 2 s s s s 4 4@ % % % 4 45 @ 0w s 8 6 0 0 %

Source: Revelio, CEIC, Indo Premier

Page 3 of 4
Refer to Important disclosures in the last page of this report



INDOPREMIER e e

Fig. 12: 4W sales growth showing recovery sign with 2W continues Fig. 13: Commercial and Residential property sales were all

to accelerate improving in 3Q25
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ANALYSTS CERTIFICATION

The views expressed in this research report accurately reflect the analyst’s personal views about any and all of the
subject securities or issuers; and no part of the research analyst's compensation was, is, or will be, directly or indirectly,
related to the specific recommendations or views expressed in the report.

DISCLAIMERS

This research is based on information obtained from sources believed to be reliable, but we do not make any
representation or warranty nor accept any responsibility or liability as to its accuracy, completeness or correctness.
Opinions expressed are subject to change without notice. This document is prepared for general circulation. Any
recommendations contained in this document do not have any regard to the specific investment objectives, financial
situation and the particular needs of any specific addressee. This document is not and should not be construed as an
offer or a solicitation of an offer to purchase or subscribe or sell any securities. PT Indo Premier Sekuritas or its affiliates
may seek or will seek investment banking or other business relationships with the companies in this report.



